F B ‘ \/ I S ISSN 2821-9643 (online)
Volumel8 No.1

Journal of Family Business and Management Studies J anuary-J une 2026

Content Page

Supply Chain Management Practices and Performance of Retail Outlets in Nigeria
Zekeri ABU, Abdulazeez Alhaji SALAU, Abdulwasiu, Adebayo Adeyemi and
Mutiat Omolara, JIMOH...................ccccoouiiiieieiieie et ettt ere e enees 3

Environmental Accounting Disclosures and Financial Performance of Listed Industrial

Firms in Nigeria

Jacob Ojewale Ige, Johnson Kolawole Olowookere and

Oluwatimileyin Esther Adenle .. e e 15
Work-Related Attitudes and Work Induced Stress Therr Inﬂuence on

Organizational Effectiveness Among LGU Libacao Employees

Jessa Mae Villareal INOSANTO ... ..........c. o ocoe et eet ot et et et e e et e e e e e e e 31

Infrastructure Resilience and Performance of Small and Medium Scale Enterprises in
Anambra State, Nigeria
Ojukwu Henry Sonna, Iruogu Chinedu and Anyika Michael Tkenna ............................. 49

Factors Influencing Political Brand Preference Among First-Time Thai Voters in

Bangkok and Metropolis Areas

Peerapat Srising, Piraphong Foosiri and Nirat Buchasuk .. v 67
Evaluating The Effectiveness of Social Media Marketing Strategles on The Performance

of Small Businesses in Nigeria

Abdulazeez Alhaji SALAU, Y usuf ISMAILA, Adeyeml Abdulwasiu ADEBAYO and

Dolapo Stephen AKINWUMI .. e . . 87

The Factors Affecting Repurchase Intention of Modern Retail Customers in Bangkok

Thailand

Sopida Woranin, Rawida Wiriyakitjar, Narudom Torthienchai and

KWt CRUGTRAEW ... ... ..eevcisies et e et et et e ee e e eee et et e e e eee een et ve e vee aen aen aan eae 111

The Impact of Attitude, Subjective Norm and Environmental Concern on Tourists’
Willingness to Pay Premium in Sustainable Hotels
Pruek Chayaanan and Phusit Wonglorsaichon ... ......... ... . 127

Tourist Destination Loyalty in Thailand: The Impact of Dlgltal Marketlng, Destination
Personalities, Experience and Satisfaction

Piyapan Vana-ukrit and Piraphong FOOSITI ...........c..cccoiiiee et e e e e 149
Factors Affecting Purchase Intention of TikTok Social Commerce in Thailand

Chanin Taeratanachai and Chanatip Lekhskul . .............c....coovv e ieeiieee et aes e ee e 171
GUIde fOr QUENOTS. .. .ot 189

FBMS | 1



@5}] Journal of Family Business and Management Studies

FBMS | 2



